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Key Clients
Alexion, Amgen, Apple, Bauer Media, 
Beam Suntory, Carbios, Delivery Hero, 
European Association of Urology, 
European Branded Clothing Alliance, 
Lexmark, Lucid Motors, McDonalds, 
Merck, Mission of Canada to the EU, 
Netflix, Nickel Institute, Nike, Oracle, 
Paramount, Pyrowave, PPG, PVH, 
Samsung, Samsung SDI, Suntory 
Beverage & Food Europe, Shionogi, Sky, 
SQM, UCB, Wind Energy Ireland, Zoetis.

Brussels Office Since

Number of Public 
Affairs Consultants

 2010

 30

Office Address
Square de Meeûs 35, 1000 
Brussels, Belgium

Email Address
cladonna@hanovercomms.com

Telephone Number
+32 2 588 26 01

Client Contact
Claudia La Donna, 
Managing Director

Website Address
hanovercomms.com

About Hanover
Firm Description
Founded in 1998, the Hanover Group 
celebrated its 25th year in 2023 as 
over 200-strong strategic consultancy 
with offices in London, Brussels, Dublin 
and the Middle East. The company’s 
mission is to improve the reputation, 
recognition, relationships and results 
of every business, institution, individual 
and organisation we advise. We 
design and deliver strategies that 
unlock insight, shape narratives, 
harness influencers, activate 
campaigns, navigate regulations 
and access markets. Our strategic 
approach is underpinned by data-led 
research and robust measurement 
practices to ensure that we create 
outstanding returns for our clients. 
We pride ourselves on hiring the 
best people and investing heavily in 
innovation to enable them to deliver 
outstanding client work. Hanover’s 
entrepreneurial, collaborative 
and excellence-driven culture is 
underpinned by six core values: “Know 
your stuff”, “Be trail-blazing”, “Tell it like 
it is”, “Give your all”, “Remember how 
good you are” and “Show respect”.

Ownership Structure
Hanover Group is part 
of AVENIR GLOBAL.

International Structure
As part of AVENIR GLOBAL, a global 
powerhouse of specialist agencies, 
our team is connected to over 
1,000 peers in 8 countries across 
North America, Europe and the 
Middle East. Furthermore, our global 
partner network of like-minded 
independent consultancies with 
undisputed expertise in corporate 
communications and public affairs, 
provides us with an additional 
presence in over 32 markets around 
the world. With shared values and 
focus on excellence in client work, 
measurable customer service and 
talent development, our partners 
deliver transformational results 
locally and internationally. 

Key Strengths
Hanover Brussels is a leading 
communications and public affairs 
consultancy located in the heart of 
the EU quarter. Our team works closely 
with businesses, trade associations, 
NGOs and public sector bodies 
to bridge the gap between their 
business objectives and the policy 
environment they operate in. We 
provide tailored integrated services 
across the spectrum of public 
affairs, corporate communications, 
and media relations to clients in 
healthcare, financial services, media, 
technology, transport, environment, 
FMCG, energy and international 
trade. Our ability to deliver distinctive 
political intelligence and analysis 
enables us to develop bespoke 
EU and international advocacy, 
reputation and relationship building 
campaigns that make a difference. 
In healthcare we have a specialism in 
supporting companies to strengthen 
their market access strategies through 
shaping the external policy and 
regulatory environment. The team 
is led by Claudia La Donna. In 2020, 
Hanover was named a PROVOKE 
EMEA Agency of the Decade.

  Chemicals
  Digital Services & 
Technology Hardware

  Food and Drink
  Healthcare
  Sustainability & Environment
  Telecoms
  Energy

Key Specialisms

http://hanovercomms.com


WE HELP  
BUSINESSES 
REWIRE
TO ENHANCE
RECOGNITION, 
REPUTATION,  
& RESILIENCE. 
For leaders of organisations, the current environment 
presents challenges and opportunities.

The potential exists to drive change, build a stronger 
business and positively impact society at large.

But this requires a fresh approach to the management 
of political, economic and social risks.

One that encompasses a combination of cultural, 
commercial and communications expertise that  
helps bridge the gap between statements of  
purpose and concrete actions. 

And, in a world where policies, regulations, markets and 
mindsets are in flux, organisations and their leaders 
need to anticipate, understand, navigate and  
make decisions in real time.

Applying uncommon sense in an uncertain world.
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